
  

 

 
  

 
Promoting British food and drink in Guangzhou 

 
“Food is GREAT” Video-filming and Networking Reception with  

GREAT Britain Campaign Ambassador Ken Hom OBE 
 

October 23 2019, Guangzhou  

 

 
 
Event Summary 
 
The British Consulate-General in Guangzhou orchestrated two Food is GREAT activities 
around GREAT Britain Campaign Ambassador Ken Hom OBE in Guangzhou, and achieved 
the following deliverables.  
 
- The Food is GREAT social media video shooting 

o A video with Food is GREAT branding of live cooking 
demonstration of Ken Hom’s recipes: British Cheese 
Wonton Soup and Chilli Pork Spareribs, promoting 
quality British products including cheese and pork 

 
 
 
 
- The Food is GREAT reception at British Consul-General’s 

Residence 
o Over 60 quality guests including British food and drink 

companies, Chinese importers, five-star hotels, media and 
online influencers, investors; 

o 10 British products showcase: gin, whisky, sparking wine, 
pork, brown crab, tea, ice-cream, cheese, crisps, oatcake; 

o Event livestreaming by top food KOL in South China 
including interviews with Consul-General Jo Hawley and Ken 
Hom, received over 2.8 million views; 

o A press notice highlighting Ken Hom’s visit generated 9 
pieces of original news stories and over 20 duplicates – all 
with positive sentiment around “building UK-China food links”, 
reaching an estimated audience of 4 million.  

https://b23.tv/av75603362


  

 

 
  

 
Social Media 
 
Before and during Ken Hom’s visit to Guangzhou, a series of tweets have been posted on 
the Consulate’s and Consul-General’s Weibo (Chinese twitter equivalent). The No.1 food & 
drink online influencer in South China – Foodie Tata, was invited to live-stream the reception 
and reposted the cooking demonstration video on Weibo. In total, the postings have received 
over 20,000 views and 100 interactions. The livestreaming has been viewed by over 2.8 
million. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
A Food is GREAT Cookery Video of Ken Hom cooking with CG Jo Hawley and the British 
Chef from the Rosewood Guangzhou Hotel, successfully promoted the use of quality British 
food ingredients in Chinese cuisine. The video has been launched on multiple Chinese 
social media platforms including Weibo, Wechat and Bilibili, the most influential video 
platform in China. The video was also reposted by top 
food KOL Tata. The video 
received 25,000 views and over 
170 interactions.             
 



  

 

 
  

Media coverage 
 
Nine media outlets attended the reception, picking up the press notice on Ken Hom and 
British beef and generating 9 pieces of positive coverage, reaching an estimated audience 
of 4 million.  
 

Media Outlet Title of published story & Link Circulation 
/Reach  

中新社 

China News 
Service 

英国牛肉今年底将回归中国餐桌 

British beef to return onto Chinese dinner plates by year 
end 

1.1 million  

广东电视台新闻客

户端 

GDTV News App 

英国牛肉将回归中国餐桌，促中英美食文化交流及商机 

British beef to return onto Chinese dinner plates soon, 
enhancing UK-China cultural and business exchange in 
food and drink sector 

500k 

南方日报 

Southern Daily 

英国牛肉将回归中国餐桌，促中英美食文化交流及商机 

British beef to return onto Chinese dinner plates soon, 
enhancing UK-China cultural and business exchange in 
food and drink sector 

500k 

一点资讯 

Yidian News 

英国牛肉将回归中国餐桌，促中英美食文化交流及商机 

British beef to return onto Chinese dinner plates soon, 
enhancing UK-China cultural and business exchange in 
food and drink sector 

400k 

News Guangdong 
 

British celebrity chef shares food culture of China and the 
UK in Guangzhou 

200k 

南风窗 

South Reviews 

英国牛肉将回归中国餐桌，促中英美食文化交流及商机 

British beef to return onto Chinese dinner plates soon, 
enhancing UK-China cultural and business exchange in 
food and drink sector 

200k 

深圳商报
Shenzhen 
Business Daily 

英国牛肉今年底将回归中国餐桌 

British beef to return onto Chinese dinner plates by year 
end 

450k 

新现代画报 

New Modern 
Magazine 

To be published in late November edition 300k 

优家画报 

InStyle Magazine 

Published in November edition (see coverage page 
below) 

830k 

 

http://www.gd.chinanews.com/wap/2019/2019-10-24/405382.shtml?from=timeline&isappinstalled=0
https://m.itouchtv.cn/article/739ec41277fd38e6f6d209221a48288c?shareId=A20SNWLz&from=timeline&isappinstalled=0
https://static.nfapp.southcn.com/content/201910/29/c2752218.html?colID=0&firstColID=12429&appversion=6000&date=ZGY5OTk1MzUtYjQ5ZC00ZTFkLWI5NTctMjBiMDhhN2FjZmY3&layer=2&share_token=&from=timeline&isappinstalled=0
https://www.yidianzixun.com/article/0Nak74qR?title_sn=0&s=3&appid=yidian&ver=5.1.2.2&utk=gj6a7w3e&share_count=3&from=timeline&isappinstalled=0
http://www.newsgd.com/livingingd/2019-10/28/content_189343157.htm?from=timeline&isappinstalled=0
http://www.newsgd.com/livingingd/2019-10/28/content_189343157.htm?from=timeline&isappinstalled=0
https://m.nfcmag.com/sv/1464.html?from=timeline&isappinstalled=0
https://appdetail.netwin.cn/web/2019/10/b5db55344cb53873061b2b5689a300e2.html?from=timeline&isappinstalled=0


  

 

 
  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 


